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WCCHN BRAND

Logo Font:
Spumoni LP Regular

Supporting Font:
Catamaran 

Substitute Font:
Calibri

Allow For A Minimum Of 0.5” Empty Space Around Logos.

CMYK  100.100.7.38
RGB     38.34.94
HEX      #26225E

Pantone 274 C

CMYK  0.96.93.2
RGB     231.45.43
HEX      #E72D2B

Pantone 1795 C

CMYK  2.55.69.0
RGB     240.138.90
HEX      #F08A5A

Pantone 7577 C

CMYK  37.100.47.20
RGB     142.31.81
HEX      #8E1F51

Pantone 2425 C
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WCCHN LOGO GUIDELINES

White Knockout Logo:
For Use On Dark Backgrounds

Minimum Stacked Logo Size

1” WIDE

Horizontal-L Logo Is Used When 
Logo Placement Is Left Or Center

Horizontal-R Logo Is Used When 
Logo Placement Is Right/Bottom

Minimum Horizontal Logo Size

0.75” High
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WCCHN LOGO USAGE CHECKLISTHelp the WCCHN Stand Out

Before you hit publish, run through this quick check to ensure
your use of the WCCHN logo is clean, consistent, and on brand:

 Use only the official files provided
       Download the approved versions — don’t recreate or redraw the logo.

 Keep the proportions and orientation
       The logo should never be stretched, squashed, flipped, or rotated.

 Choose the right version for the background
       On dark backgrounds: use the white version for visibility
       On light backgrounds: use the full-colour version
       Avoid placing the logo over busy images or patterns — keep it legible.

 Keep it crisp and clear
       Don’t apply filters or other effects that change how the logo looks.

 Give it room to breathe
       Avoid crowding the logo with other graphics or text.
       Maintain clear space around all sides.

 Keep the logo intact
       Don’t crop, frame, or insert anything inside the logo area.
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THE “THE” IN OUR NAME

Our full name is The Western Canadian Children’s Heart Network. 
This does not mean that the word “the” never comes before our name. 

That said, we don’t expect people to stress about or overthink it. 
You’ll sometimes see it included (especially in formal writing), and 
other times left out in more casual use. Both are acceptable 
depending on the sentence structure and context.

If you’re unsure, try comparing it to how you might refer to other 
organizations that include “The” in their names, like The Royal 
Canadian Mint or The United Nations. If it sounds natural and 
reads clearly, you're probably good to go. 

The key is clarity and consistency. When in doubt, or if you’re 
writing something formal like a publication or press release, it’s 
best to include “The” at the start.

Examples:

 The Western Canadian Children’s Heart 
       Network is a regional collaboration.

 WCCHN connects five hospitals across 
       Western Canada.

 Dr. Smith is active in the Western Canadian 
       Children’s Heart Network’s data program.

 This project was supported by the Western 
       Canadian Children’s Heart Network.

 Western Canadian Children’s Heart 
       Network is committed to excellence. 
       (missing “The” here in formal context)
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